ENVIRONMENTAL POLICY — CORE PRINCIPLES

The vision of the Red Bull Ring’s management is to be a sustainability role model in motorsport. In this regard, it's not enough to just meet current and

future regulations, but to exceed them. This vision is based on 4 core principles:

PART OF THE RED BULL RING’S DNA

« Sustainability is an essential part of the Red Bull Ring’s culture and
embraced by every employee.

v Commitment to the topic is promoted across the entire company,
beginning with the senior management.

LONG-TERM COMMITMENT

« Sustainability is at the centre of all short and long term decisions
(e.g. infrastructure, energy saving, efc.).

« The Red Bull Ring is ready to act in order to achieve sustainable
effects.

A MULTI-DIMENSIONAL TOPIC

« Sustainability is seen as a multi-dimensional topic that impacts the
future and includes ecological, social and governance aspects.

« The Red Bull Ring is aware of its societal responsibility and strives
to positively influence all these areas.

CHARACTERISED BY EXTERNAL FACTORS

« External factors and simply operating in motorsport are limiting the
Red Bull Ring’s sustainability efforts.

« These limitations are countered by ongoing innovation.

The Red Bull Ring’s 4 core principles are illustrated on the following environmental policy graphic. It provides an overview of the varied sustainabi-
lity efforts at the Red Bull Ring. Their implementation is only made possible by the full commitment of every single employee to being a sustainability
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role model in motorsport.

Spielberg, 1 October 2024

signed by the Management
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SUSTAINABLE MEADOW

AND FOREST MANAGEMENT ENVIRONMENTAL CERTIFICATES

oYe nd | at o Awarded the highest possible rating of
and around the race track by the “Three Star - Best Practice" by the
local farmers World Motorsport Association (FIA) EMPLOYEES
o Hay harvesting and cow pastures o All binding regulations are met o Sustainable direction embedded
© Areas promoting biodiversity in every department PROCUREMENT
o Employees are sensitised and trained o We know where it's from! 85% of all
about environmental topics main suppliers are Austrian

o Focus on regional sourcing and local production
o Projekt Spielberg Supplier Code of Conduct

ENERGY MANAGEMENT

o Solar power system

o Biomass heating plant

o All buildings at the current state of

technology regarding light and
energy management

ACCESSIBILITY

o Fully accessible race track
(major events, driving experiences)

o Accessible motorsport events including
audio description

o Driving experiences for people with
special needs
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PROCESSES FOOD
o Detec_tion. avcida_nce and reduction — o Respectful handling of all food
of environmental impact o oo © Regional and vegan offerings at Schénberghof

o Consciousness for (environmentally relevant)
binding commitments and their observance
o Goal-oriented and efficient monitoring
of all environmental aspects and impacts
o Annual carbon footprint calculation

Spielberg and Bull's Lane
o Vegan feod (food trucks) available to visitors
during major events
o Water fountains available during major events
o Food donations to NGOs during major events

'WASTE MANAGEMENT

o Consistent waste separation across the entire premises

o Sustainable recycling of recyclable materials SUSTAMABLE MOBILITY

o Waste avoidance, e.g. Print@Home tickets o Measures aimed at improving the mobility to
- o Innovative waste separation system for engine fluids and from the race track (connection to public
Version 01/24 transport)

o Campaigns such as "Nimm's Radl" ('Take the

RED B U |_|_R| N G . COM Elicvcle') an(! "Nimm's Shuttle" (‘Ta!(e the Shuttle’)

o Bicycle parking on the event premises
o Charging stations in front of the Red Bull Ring
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