
The vision of the Red Bull Ring’s management is to be a sustainability role model in motorsport. In this regard, it’s not enough to just meet current and 
future regulations, but to exceed them. This vision is based on 4 core principles:

01

03

02

04

The Red Bull Ring’s 4 core principles are illustrated on the following environmental policy graphic. It provides an overview of the varied sustainabi-
lity efforts at the Red Bull Ring. Their implementation is only made possible by the full commitment of every single employee to being a sustainability 
role model in motorsport.

Spielberg, 1 October 2024 signed by the Management

 � Sustainability is an essential part of the Red Bull Ring’s culture and 
embraced by every employee. 

 � Commitment to the topic is promoted across the entire company, 
beginning with the senior management.

 � Sustainability is at the centre of all short and long term decisions 
(e.g. infrastructure, energy saving, etc.).

 � The Red Bull Ring is ready to act in order to achieve sustainable 
effects.

 � Sustainability is seen as a multi-dimensional topic that impacts the 
future and includes ecological, social and governance aspects.

 � The Red Bull Ring is aware of its societal responsibility and strives 
to positively influence all these areas.

 � External factors and simply operating in motorsport are limiting the 
Red Bull Ring’s sustainability efforts.

 � These limitations are countered by ongoing innovation. 
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LONG-TERM COMMITMENT

A MULTI-DIMENSIONAL TOPIC

CHARACTERISED BY EXTERNAL FACTORS

ENVIRONMENTAL POLICY – CORE PRINCIPLES



ENVIRONMENTAL POLICY

REDBULLRING.COM

Version 01/24


